Press Release

More people, more consumption, finite planet:
demographics, development and decoupling

New York, 3 May 2010—There was once the hope of an unending process of improvement in the lives and
livelihoods of people. Today, fears are being expressed of a race between development and disaster.

Economic growth has transformed the world beyond recognition, but its task is far from complete. Despite
two hundred years of miraculous improvements in human wellbeing, two billion people are still mired in
poverty, lack access to safe water, sanitation, or health services. Eleven million children die every year
because of malnutrition and avoidable diseases.

Economic growth always provided an easy answer, but the world needs to go beyond easy answers. We areare



The demographic transition is well on its way and can be promoted through development.

The development transition is in its early stages; it speeded up in the previous decade, but this speed needs
to be maintained.

The de-coupling transition is also in its early stages and development can facilitate it.

Therefore, development is the midwife of sustainability and sustainability is the life support system for
development.

Fortunately, there is a growing movement among businesses, professionals, S
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That will often mean ensuring that product prices reflect their true social and environmental costs, including
pollution. Education and awareness-raising are also important to shape consumers’ preferences, so they
seek out more sustainable products. As many supply chains are global, it is important that if consumers pay
more for sustainable products the producers far up the supply chain share in benefits. Thus, a farmer in
Benin, Egypt or South Asia should see a fair financial return from supplying organic cotton for a US or
European retail chain.

Labeling of products (for example as organic or fair-trade) provides assurances to interested consumers that
products meet certain standards about which they care. Traceability of products all along the supply chain
provides the consumer valuable information as to the origin of the product and its components. For
instance, a consumer who would like to purchase a piece of jewelry would be able to know where the gold
or silver originated from and where it was manufactured. More and more companies are engaged in this
process to ensure consumers that the minerals were not extracted in areas where human rights are not
being respected or where revenues may be supporting militia groups.

Of course, supplying sustainable products, as well as providing reliable information on products’ origin and
production process often comes at an additional cost which consumers must be willing to pay. Over time,
however, economies and innovations can be made to lower those costs, as with any economic activity, so
that sustainable products should become progressively more cost competitive.

A transition to green growth requires serious action from different actors. It is crucial that governments
provide a policy framework and adopt clean energy and energy efficiency policies causing less stress to the
environment; help corporations develop greener business models; and encourage consumers to adopt more
sustainable lifestyles, empower them to make informed choices and become agents of change and of
sustainability — for example through their own procurement policies.

Dr. Al lannuzzi, Senior Director, Worldwide Environment, Health and Safety, at Johnson & Johnson recently
remarked, “the earth has limited resources and we recognize that being a good corporate citizen means we
must protect the environment and natural resources that we are privileged to use. Pursuit of sustainable
development helps us to grow our business while reducing the environmental footprint of our products and
operations.”

He added: “everyone needed to be working together to develop innovative ways to provide for the needs of
the world’s people while using less resources; it makes good business sense and failure to do so will result in
degradation of the environment and damage the health of the world’s population.”

Regional and national initiatives

Several initiatives are underway around the world — at the regional, national and local levels. Countries have
established green growth strategies or plans and priorities, set up national priorities and identified specific
targets. The efforts of Governments to improve their environmental performance have resulted in some
success. Some are adopting green stimulus packages and initiatives:

< Korea launched the world's first "green new deal" stimulus package in January 2009, planning over $38

million in spending on various "green" projects.
e Chinais completing a $440 billion package including to support wind and solar energy.
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	Green growth is an integral part of sustainable development.  Green growth has been defined as the best way to produce an adequate supply of goods and services for everyone while putting less pressure on the environment and ecosystems. In other words, it is about de-linking economic and social well-being from environmental degradation and ecosystem destruction. There is an urgent need to move towards sustainable management of resources taking into account the social, economic, and environmental implications for humankind and the planet.
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